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2010 年实现“观光立国”五项目标：（1）访日外国人游客数达到 1000 万人次；（2）日本人赴海外
游客数达到2000 万人次；（3）日本国内旅游消费额达到30 兆日元；（4）日本人国内观光人均过夜




























































































① 产消合一者 （Prosumer），亦称生产性消费者，是可以自行生产所需商品和劳务的消费者，结合了专业生产者 （Professional
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亿日元；日本动漫喜剧《幸运星 （らき☆すた） 2》播出后，主人公巫女出现的埼玉县鹫宫
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THE DEVELOPMENT OF JAPANESE CONTENT TOURISM AND
ITS PRACTICE IN YUNNAN
Zhu Peng, Dong Jianhui, Wu Mingxin
Abstract: This paper introduces the background, industry promotion, development history and
programming principle of Japanese content tourism （JCT） . Based on the PEST model analysis, JCT
has been impelled by Japanese Tourism-based Country Promotion Basic Act since 2005, one outstanding
feature about JCT is its Pro-sumer model, tourists generate attractions while consuming the tourist
products, JCT has gained rapid progress in Japan, what is more, JCT programming principle has
been employed in Yunnan province PRC to develop tourist industry. The experience of Japanese
counterpart is expected to provide a beneficial reference to China's tourist industry.
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